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With its sixth edition since its launch in June 2024 and its third in 
showroom format, RUN reached a milestone in October 2025. 
Located in the heart of the Tuileries Garden, in synergy with the 
Premiere Classe trade show, the project confirmed its role as an 
essential platform for the new women's and genderless 
ready-to-wear scene.

RUN was born out of a conviction that young brands need 
concrete solutions to develop. Here, there are no sales 
commissions, but a transparent model designed to create the 
conditions for direct dialogue between designers and buyers. In 
two seasons, the showroom has gained the trust of returning 
labels—Benjamin Benmoyal, Pressiat, Laruicci, Adieu—and 
attracted new voices such as SIEGENTHALER and Rappaz. RUN 
has thus become a true destination, where loyalty and emergence 
coexist.

RUN confirms its role
as a key player in 
Paris Fashion Week
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RUN would not be what it is without its strategic partnership with 
ANDAM, a global benchmark in supporting creativity. The 
curation provided by ANDAM guarantees a demanding selection 
that is both cutting-edge and credible to buyers.

This season, ANDAM's presence was marked by an exhibition 
dedicated to the 2025 winners—Meryll Rogge (Grand Prize), 
AlainPaul (Special Prize), Burc Akyol (Pierre Bergé Prize), Sarah 
Levy (Fashion Accessories Prize)—as well as the screening of a 
film recounting ten years of awards and revelations.

This spotlight reminds us that RUN is not only a business tool but 
also a bridge between new creative influences and institutional 
recognition.

"ANDAM's DNA is to support designers in their journey, from 
discovery to development. RUN is part of this continuity by 
offering them a professional space where creativity meets the 
market. By supporting this initiative, we are reinforcing our 
mission: to give young talents the credibility, visibility, and tools 
they need to make their work sustainable."

— Nathalie Dufour, Founding Director of ANDAM

ANDAM PRIZE
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ANDAM’s fashion expertise,
a pillar of the project
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The success of this edition is based on the balance between two 
complementary formats: the B2B showroom by appointment and 
creative presentations. The RUN Buyers teams, in partnership 
with Likewise Agency, handled prospecting, organized more than 
200 appointments, and provided commercial follow-up after the 
event, allowing designers to capitalize fully on their visibility.

A hybrid format: showroom 
and presentations

The presentations by Benjamin Benmoyal and Siegenthaler offered 
powerful storytelling moments, reinforcing both the editorial 
dimension of the project and its business scope.

“I presented sixty silhouettes live, with only three models, and it was 
my first presentation at a trade show. I didn't expect such a 
response: I had some wonderful encounters, particularly with buyers 
from France, South America, and Korea.”

— Duc Siegenthaler, Artistic Director of the SIEGENTHALER brand

"This was our second consecutive season with RUN, and everything 
went extremely well. The Tuileries format works much better than the 
previous one, with higher traffic, no doubt thanks to the synergy with 
Premiere Classe. We met new buyers from Italy, Japan, China, and 
the United States, with very positive feedback. "

— Benjamin Benmoyal, Founder of the eponymous brand

"This is our third time participating in RUN and undoubtedly our best. 
We met new boutiques from all over the world, while reconnecting 
with some of our loyal customers, particularly those from 
Amsterdam. We sold our shoes, jewelry, and ready-to-wear in a fluid 
and professional atmosphere. "

— Cem Cinar, Creative Director, Laruicci

“RUN is truly international, with the kind of high-end boutiques we 
are looking for. We had many Asian customers, particularly from 
Korea and China, as well as very good exchanges with European 
buyers.”

— Isabelle Guédon, Co-founder of Adieu



This season, eleven brands presented their collections in the Louvre 
Tent, offering an international panorama of contemporary design:

Benjamin Benmoyal, Pressiat, Laruicci, Adieu, Siegenthaler, 
Rappaz, Cem Cinar, Laformela, 8IGB, Matho, Didu, and a special 
guest, Jules Lemétais.

The universes were diverse, from the dramatic romanticism of Pressiat to 
the textile experimentation of Benmoyal, from the poetic upcycling of 
Rappaz to the responsible and adaptable wardrobe of Siegenthaler.

Guest designer Jules Lemétais presented an installation on the 
borderline between clothing and sculpture, extending the laboratory 
spirit of RUN and offering buyers and journalists alike a unique artistic 
breath of fresh air.

“A beautiful selection of young emerging brands”

— Kristine Papane, Buyer, DOORS – New York City

"If we had to sum up RUN and its style in one word, it would be 
avant-garde. "

— Alessandra Bettoni, Buyer, Bernardelli Stores – Italy

“A very inspiring curation – the brands that particularly stood out for me 
were Laruicci and Laformela.”

— Pola Thomson, Buyer, Metanoia – Chile

A unique international selection
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RUN is not a satellite, but a strategic building block of the WSN 
ecosystem. Complementing Premiere Classe, the global 
benchmark for accessories, RUN has established itself as the 
leading showroom for creative ready-to-wear fashion during Paris 
Fashion Week.

Its agile model, its backing from ANDAM, and its proximity to 
Premiere Classe reinforce the WSN Group's ability to cover the 
entire creative spectrum—accessories and ready-to-wear—and 
offer buyers a seamless and consistent experience.

“RUN is the perfect illustration of what WSN should be: a 
platform that supports creation in all its diversity, from 
accessories to ready-to-wear, by offering clear, demanding 
models adapted to market realities.”

— Frédéric Maus, CEO, WSN 

RUN, added value for the 
WSN Group
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With this October 2025 edition, RUN has proven its 
ability to bring together a loyal creative community, 
attract new talent, and appeal to an international 
audience of buyers.

The support of ANDAM, the diversity of the selection, 
and the commission-free showroom model make it a 
unique solution that is eagerly awaited by the market.

Starting in January 2026, showroom designers will be 
able to benefit from the support of DEFI, a new step in 
consolidating RUN as the showroom destination for 
Paris Fashion Week.

The project, now firmly established, continues its 
mission: to be the most direct and credible bridge 
between young brands and international buyers.
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About the WSN Group 
whosnext.com

The evolution of the
WSN Group:

For over 35 years, we have been imagining and designing events that inspire, 
connect and celebrate creativity.

We are passionate about what we do.

Positioned at the intersection of fashion, design, lifestyle and culture, the 
WSN Group offers experiences that combine business and emotion.

We support brands, distributors, emerging talent and professionals in the creative 
industries.

In 10 years, we have grown from 2 events to 12 annual events, all very 
different and unique, created to meet the multiple expectations of the 
creative industries.

We have successfully launched new formats: Matter & Shape, DRP…

Beyond these 12 events and our role as a connector, we wanted to go even 
further and also offer concrete solutions on an ongoing basis: WSN Academy, 
RUN, partnerships with Ankorstore and Ulule, etc.

The diversity of our entities is therefore a unique strength.

In Paris and internationally, throughout the year, each event, large and small, 
provides solutions to the diverse issues faced by our clients and the market.

→12 annual events, compared to 2 a few years 
ago.
→From organiser to trade fair operator.
→Development of 4 concrete solutions.
→Strategic partnerships with ANDAM, 
Ankorstore, Ulule, etc.
→A total of 150,000 professionals visiting each 
year.
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