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From March 6th to 9th, 2026

PRESS RELEASE 
PARIS, 3 FEBRUARY 2026

From Friday 6 to Monday 9 March 2026, Premiere 
Classe, the leading international event dedicated to 
fashion accessory and ready-to-wear designers, 
returns to the Tuileries Garden alongside MATTER and 
SHAPE and the RUN x ANDAM showroom.
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For this edition, the show is imbued with a contemplative 
atmosphere where light becomes the primary material. Under the 
artistic direction of Studio Costa-Molinos, an architectural 
scenography structures the space with vibrant halos, evoking a 
gentle transition between dusk and dawn.

Within this immersive setting, 250 brands (both emerging and 
iconic) are showcased through clean lines and sweeping 
perspectives. Visitors and buyers of Paris Fashion Week are 
invited to the heart of an experience where the intangible shapes 
the journey. Sunlight gradients and cast shadows magnify the 
silhouettes, transforming the show into a sanctuary where style 
and business converge to shape creation.

Creation at the heart of the 
Tuileries

SHOE SHOE
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Premiere Classe unveils a brand-new format that transforms the 
experience from the moment you enter the show: THE SELECTION. 
For this inaugural event, this exhibition space celebrates creativity 
through the expert eye of Marylin Fitoussi. 

Internationally renowned for shaping the bold and colorful aesthetic of 
the series Emily in Paris, the costume designer takes over the show 
with complete creative freedom. Far from conventional, she applies her 
vibrant philosophy here, showcasing her mastery of blending genres 
and eras. A true destination at the entrance to the Tuileries Tent, this 
carefully curated selection of Accessories and Ready-to-Wear 
(Women's and Men's) combines archival pieces, promising prototypes, 
and the season's "favorites." Between couture heritage and the new 
creative scene, Marylin Fitoussi doesn't just select: she tells a story.

NEW RELEASE: 
THE SELECTION 
by Marylin Fitoussi
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An iconic Premiere Classe space, Brut Icon has established itself 
as a laboratory for new aesthetics, where creation is free, 
instinctive, and boundary-breaking. More than just a selection, it's 
a manifesto where jewelry, accessories, and ready-to-wear 
interact to challenge established norms. This season highlights a 
bold rising star in a cross-disciplinary approach. The unique 
worlds of Shoeshoe, Bombelli, Marion Fillancq, and Lunier are 
showcased alongside the strong signatures of Jessika Muñoz, 
Chambre de Fan, and Ana G. At the heart of this collective 
energy, the show also celebrates the talents recognized by the 
City of Paris: Anicet (Accessories Award Winner) and Cèucle 
(Revelation Award Winner). A capsule collection of vibrant, 
instinctive, and socially conscious creations.

BRUT ICON -
new aesthetics

LUNIER ANICET
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This season, Premiere Classe reaffirms its status as a talent scout with 
a selection of new designers:

Le Luco: The embodiment of new Parisian chic, Le Luco offers 
high-end leather goods with clean, architectural lines. Inspired by the 
timeless atmosphere of the Left Bank, the brand favors exceptional 
leathers to create sensory and minimalist pieces.
 
Augusta The Brand: Hailing from Spain, this shoe label injects a dose 
of freshness with an aesthetic that blends retro and modern styles. 
Known for its square toes and vibrant color palette, Augusta combines 
absolute comfort with bold elegance.
 
Brune M: A newcomer to the French scene, Brune M celebrates 
"creative joy." Drawing on her experience in Haute Couture, designer 
Aïssa Doumbouya enhances the silhouette with structured cuts and a 
signature detail: the bow at the back.

New creative talents to watch
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Handsome Stockholm: The glove becomes the centerpiece of 
the look. Already adopted by numerous celebrities, the Swedish 
brand puts a twist on this classic accessory with premium 
leathers and bold designs for an ultra-glamorous image.

WENS: At the crossroads of contemporary art and jewelry, WENS 
sculpts metal to gracefully adorn the body's contours. The brand 
plays with organic shapes and controlled imperfection to create 
jewelry with character.

WENS

LE LUCO HANDSOME STOCKHOLM

AUGUSTA THE BRAND
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This edition is all about celebration. It's a major season for several 
key brands: SESA celebrates half a century of excellence with its 
handcrafted Italian loafers, while the Viennese duo Rosa Mosa 
marks 25 years of its signature clog. The bohemian spirit of 
Louise Hendricks blows out 20 candles, followed by the graphic 
accessories brand AN-NEE, which celebrates its 10th 
anniversary.
The excitement continues at Macon & Lesquoy. True to its love 
of artistic collaborations, the brand unveils a unique partnership 
with the Musée de la Chasse et de la Nature (Museum of Hunting 
and Nature), co-created with the artists of the Lamarche-Ovize 
studio.

Anniversaries and 
collaborations of the season

ROSA MOSA MACON & LESQUOY
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ADC 8

True to its mission of discovering talent, Premiere Classe welcomes 
two pillars of the fashion ecosystem right at the entrance of the 
Louvre and Tuileries tents.

PARTNERS: 
At the heart of creation with 
the Hyères Festival and ADC

ADC: The incubator of excellence for the leather industry

At the entrance to the Tuileries tent, the Au-Delà du Cuir (ADC) 
incubator embodies the strength of its community. This unique 
program supports young entrepreneurs and established brands to 
revitalize the French accessories sector. Don't miss the complete 
overview of this 15th cohort, blending Living Heritage 
Companies, upcycled leather goods, and technical innovation.

19 brands illustrate this diversity: 10.03.53, 13.09.SR, Alterskin, 
Artefact, Atelier Penso, Atelier Reverdie, Bonastre, 
Caulaincourt, Fane, K.Jacques, Larfeuille, Le Sac du Berger, 
Léo et Violette, Maison Boinet, Malfroid, Manufacture 
Bontemps, Meeko, Philippe Zorzetto, and Vent de Voyage.



40th Hyères Festival: The creative scene of tomorrow
 
At the entrance to the Louvre tent, the exhibition welcomes the 
winners of the 40th edition of the Hyères International Festival of 
Fashion, Photography and Accessories. A true observatory of 
global creativity, the Festival presents the work of designers 
recognized for their unique vision. This showcase brings together 
the winners of the Fashion competitions: Lucas Emilio Brunner 
(Grand Jury Prize for Fashion), Adrien Michel (le19M Crafts 
Prize), Layla Al Tawaya (l’Atelier des Matières Prize), Noah 
Almonte (Supima Prize), and Youssef Zogheib (People's Choice 
Award). The Accessories category is represented by Amaury 
Darras (Grand Jury Prize for Accessories) and Alyssa Cartaut 
(People's Choice Award).

ADRIEN MICHEL NOAH ALMONTE

AMAURY DARRAS
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For this edition, Premiere Classe has entrusted the programming of 
its conversations to LE BOOK, the leading international platform 
for the creative community since 1982. 

With three talks per day, this unique series of 12 sessions explores 
the profound transformations redefining the industry. 
Taking a forward-looking approach, this carefully curated program 
brings experts and visionaries together to discuss crucial themes: 
from the impact of AI and experiential retail, to the return of Craft 
3.0, and the new synergies between fashion, sport, and music. A 
true think tank, this forum will decipher the future of storytelling and 
sustainability.

THE BOOK x PREMIERE 
CLASSE, when culture meets 
creation
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For its third edition, MATTER and SHAPE confirms its status as an 
essential design event during Paris Fashion Week. The fair takes over 
the Tuileries Garden with a monumental scenography by JA Projects. 
Under the theme "Scale," the event explores the interplay of 
proportions, providing a backdrop for a curated selection of 
international scope. 

This year, the selection shines with its diversity, blending architecture, 
fashion collaborations, and fine craftsmanship. Visitors will discover 
exceptional projects by renowned names such as Herzog & de 
Meuron, Georg Jensen, and Mutina, as well as highly anticipated 
collaborations like Ann Demeulemeester – Serax, Byredo x Iittala, 
and Lobmeyr x Luca Guadagnino. Contemporary French design also 
holds a prominent place, with, among others, Petite Friture, Axel Chay, 
Frama, and Completedworks.

MATTER and SHAPE 2026: 
Design changes scale
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MAJOR MEETINGS WITH 
PREMIERE CLASSE



For the FW26-27 season, the RUN x ANDAM showroom returns to 
the Tuileries Garden, reaffirming its status as a premier event for 
creative labels.

The result of a renewed collaboration with the prestigious ANDAM 
Fashion Awards, this fourth edition offers a unique approach through 
a carefully curated selection. Blending long-standing partners with 
new projects, the showroom presents more than a dozen 
ready-to-wear and accessories designers, including ADIEU, 
LARUICCI, CEM CINAR, TOMMAZO, ALTER, and VALETTE 
STUDIO.

“The RUN x ANDAM showroom is setting up shop for the second 
time in the heart of the Tuileries Garden, offering a new generation of 

designers a strategic sales platform and a new meeting space, directly 
connected to the Premiere Classe trade show and its international 

flow of brands and professional buyers.
I am delighted that this collaboration is continuing with the 

involvement of Frédéric Maus, President of WSN and the next mentor 
of the ANDAM Pierre Bergé Prize, making Parisian trade shows a true 

growth accelerator for emerging brands.” 

— Nathalie Dufour, Founder and CEO of ANDAM.
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The RUN x ANDAM showroom
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Save the date from 
Friday, March 6th to 
Monday, March 9th 2026 
at Tuileries Garden, 
Paris

Opening hours: Friday - Sunday: 9:30am-7pm. 
Monday: 9:30am-6pm.

Apply for press accreditation here
See the brand list here

Press Contact
 
HOWLETT-DUBAELE / Hugo Howlett
hugo@howlettdubaele.com
+33 6 18 08 10 55
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https://register.premiere-classe.com/fr
https://wsn-events.com/liste-de-marques-premiere-classe


About the WSN Group 
wsn-events.com

The evolution of the
WSN group:

For over 35 years, we have been imagining and designing events that 
inspire, connect and celebrate creativity.

We are passionate.

Positioned at the intersection of fashion, design, lifestyle and 
culture, the WSN Group offers experiences that unite business and 
emotions.

We support brands, distributors, emerging talents and professionals in 
the creative industries.

In 10 years, we have gone from 2 events to 12 annual events, all 
very different and unique, created to meet the multiple 
expectations of the creative industries.

We have successfully launched new formats: Matter & Shape, DRP…

Beyond these 12 meetings and our role as a connector, we wanted to 
go even further and also offer concrete solutions on an ongoing basis: 
WSN Academy, RUN, partnerships with Ankorstore and Ulule…

The plurality of our entities is therefore a unique strength.

In Paris and internationally, throughout the year, each meeting, big and 
small, provides answers to the diverse problems of our clients and the 
market.

15

→ 12 annual events, compared to 2 a few 
years ago.
→ From trade show organizer to trade show 
operator.
→ Development of 4 concrete solutions.
→ Strategic partnerships with ANDAM, 
Ankorstore, Ulule…
→ A total of 150,000 professionals attending 
each year.


