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A leading event for the jewelry industry and its 
craftsmanship, Bijorhca returns from January 17 to 
19, 2026, with an edition that reaffirms its central 
role in the professional ecosystem. Owned by BOCI 
and operated by WSN, the trade show proudly 
upholds the sector's ambitions: to unite, inspire, 
structure, and energize.
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A leading event for the jewelry industry and its craftsmanship, 
Bijorhca returns from January 17 to 19, 2026, with an edition that 
reaffirms its central role in the professional ecosystem. Organized by 
the WSN Group for BOCI, the trade show proudly upholds the 
industry's ambitions: to unite, inspire, structure, and energize.

More than just a trade show, Bijorhca has become, over its two 
annual editions, a professional hub, a place where the industry 
comes together to observe, understand, anticipate, and build. A 
space where trends are revealed, collections are unveiled, debates 
emerge, and professionals express themselves.

BOCI, a long-established and committed professional organization, 
finds in Bijorhca one of its strongest platforms: promoting expertise, 
supporting businesses, shedding light on market challenges, and 
advocating for the arts and crafts sector… A structuring and 
essential role.

“Bijorhca is more than just a showcase: it’s a place where the 
industry comes together, exchanges ideas, and moves forward. We 
want to offer professionals a trade fair that celebrates excellence, 
stimulates creativity, and supports every player through the sector’s 
transformations.”
— Valérie Dassa, President of BOCI

BIJORHCA 2026: the event 
where the jewelry industry sets 
the tone for its next season
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For this edition, Bijorhca places love at the heart of its 
scenography and editorial program. A universal theme that 
resonates with particular intensity in the world of jewelry: giving a 
piece of jewelry is to express a bond; creating a piece of jewelry is 
to imbue matter with meaning.

The central area will become an immersive space where love will 
be explored as a source of inspiration, a creative driving force, and 
a narrative thread. Talks, installations, and exhibitions will engage in 
a dialogue around an emotion that transcends styles, cultures, and 
techniques.

A gentle, unifying, and narrative approach that distinguishes 
Bijorhca alongside Who’s Next and affirms its unique identity: an 
event centered on creation, materials, craftsmanship, and meaning.

A central theme: love, 
the raw material of jewelry

The 2026 edition unveils a lineup of established brands and 
emerging talents:

Satellite – Philippe Ferrandis – Crézus – Sophie Goetsch – Guiot 
de Bourg – Théma – Enomis – Francine Bramli – Belle Mais Pas 
Que – Muja Juma – Soyang – Be Dogon Art – By Garance – 
Bruno da Rocha – Chorange – YAY – Santibé – Le Vent à la 
Française, among more than 180 exhibitors.

This diversity reflects the creative richness and plurality of the 
market:

● Fashion and jewelry houses,
● independent designers,
● premium brands,
● unique identities,
● international offerings.

Bijorhca thus positions itself as a true observatory of creativity, 
where aesthetic shifts, trend revivals, evolving uses, and the 
emergence of new segments are measured.

Overview of jewelry brands: a 
representative selection from 
the contemporary scene

ENOMIS MUJA JUMA
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With Elements & Solutions, Bijorhca highlights the partners who 
support creators every day:

CHQ – Cocktail Collection – Maharaja Arts Palace – Arcostal – 
Opalook – Schmuckbazar – IndoGems – Bachtar – Leo 
Components – Gori Gems – Ariana Lapis – Laval.
Gems, components, technologies, innovation, industrial expertise…

Elements & Solutions: where creativity 
meets technology

These exhibitors play a crucial role in the value chain. Their 
presence illustrates the comprehensive nature of the show: a place 
not only to discover creations but also to understand how they 
are made.

For both brands and buyers, this space represents an opportunity to 
source, learn, and envision the future—a concrete laboratory for the 
jewelry of tomorrow.



Greek design, always highly anticipated, returns with a selection 
not to be missed:

Katerina Vassou – Kalliopé – Dimitriadis Artwear – Georgia 
Charal – Dora Haralambaki – Marguerite Bijou – F.L Private 
Collection – Alexandra Tsoukala.
Sculptural signature, poetic use of materials, luminous forms, 
strong identity…

These designers bring a Mediterranean touch that appeals to 
buyers as well as fashion and craft editors. Their presence 
contributes to the international scope of the fair and the diversity 
of styles presented.

A glimpse of Greece: a 
creative scene that captivates 
with its intensity

GEORGIA CHARAL
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Brilliant, a showcase of craftsmanship
This season, the Brilliant space will celebrate craftsmanship, 
highlighting the importance of skill, transmission, and precision in 
the creation of precious jewelry.
A space where excellence is displayed, explained, and shared.

The return of Milano Fashion Jewels
The collaboration with Milano Fashion Jewels returns for a third 
edition, reinforcing Bijorhca's European positioning. A natural 
synergy that fosters exchanges between creative scenes and 
expands business opportunities.

DON CUENTAS THEMA

GUIOT DE BOURG
6

Brilliant & Milano Fashion 
Jewels: two structuring 
signals for the market



Lab-grown diamonds have emerged as a major topic in 
contemporary jewelry. More than just a technical alternative to 
natural diamonds, they raise ethical, environmental, and 
transparency questions that are of interest to both designers and 
consumers. They also challenge the notion of value—emotional, 
symbolic, and commercial—while redefining pricing strategies, 
particularly in the entry-level and mid-range segments where 
demand is growing.

In this evolving landscape, Bijorhca aims to provide a clear and 
calm space for understanding, comparing, and discussing a 
material that is profoundly transforming the industry. It is within this 
context that Love Lab, an expert in lab-grown diamonds, is present. 
Their dual presence—in the show's collections and in 
Elements—symbolizes the bridge between technical innovation and 
consumer desire.

Their testimonial from the previous edition speaks for itself:
“A trade show that propelled us forward: sales in more than ten 
countries and a welcoming atmosphere that already makes us 
want to come back even bigger.”

Love Lab embodies this new generation of players who are 
reinventing the industry's rules, while fully integrating into the 
existing value chain.

Synthetic diamonds: a look at 
a quiet revolution in the 
industry
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BY GARANCE — Delicacy as a signature

At BY GARANCE, jewelry is conceived as a gentle presence, a 
detail that accompanies life rather than disrupting it. Each piece is 
designed to enhance everyday life with elegance and poetry, 
appealing to modern women seeking understated refinement. A 
sensitive and luminous brand, whose creations combine precision 
of design, delicate lines, and confident femininity.

BRUNO DA ROCHA — Metal as a language

Bruno da Rocha sculpts inhabited forms, where the nobility of 
metals blends with imagination and raw poetry. His creations, 
poised between dreamlike imagery and dramatic intensity, are 
worn as much as they are felt, gliding over the skin like an 
extension of oneself. A strong, instantly recognizable signature.

CREATORS' FOCUS — Four 
brands that capture attention
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CHORANGE — The moving jewel

CHORANGE designs jewelry inspired by travel: elegant pieces 
designed to accompany women on all their journeys. These 
refined creations offer a contemporary way to embrace jewelry as 
an everyday companion.

YAY — The finesse of the gesture, the elegance of everyday 
life

Blending fashion jewelry and fine jewelry, YAY cultivates an 
aesthetic based on refinement and precision. The brand creates 
delicate and innovative pieces, designed to seamlessly integrate 
into everyday life. A subtle, sincere style that has become 
essential for those who appreciate wearable jewelry imbued with 
meaning.

These four houses — among more than 180 exhibitors — 
illustrate the diversity and creative intensity that shape the 2026 
edition.

CHORANGE YAY

BRUNO DA ROCHA
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From January 17 to 19, 
2026 Three days to 
understand the 
industry, three days to 
inspire it.

Bijorhca 2026 will be a show of emotions, innovations, 
and encounters. A show where creativity is listened to, 
observed, and shared. A show that places love at its 
heart—but also the hand, the material, the know-how, 
and the future.

Professionals, buyers, designers, journalists:
the jewelry industry will meet in Paris from January 
17 to 19, 2026.

Get your press accreditation here

Press Contact
 
HOWLETT-DUBAELE / Hugo Howlett
hugo@howlettdubaele.com
+33 6 18 08 10 55
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About the WSN group
whosnext.com

The evolution of the 
WSN group:

For over 35 years, we've been imagining and designing events that 
inspire, connect and celebrate creativity. 

We are passionate about what we do.

Positioned at the intersection of fashion, design, lifestyle and 
culture, the WSN Group offers experiences that unite business and 
emotion. 

We support brands, retailers, emerging talent and professionals in the 
creative industries.

In 10 years, we have gone from 2 events to 12 annual events, all 
very different and unique, created to meet the multiple 
expectations of the creative industries. 

We've also successfully launched new formats such as Matter & Shape 
and DRP.

Beyond these 12 events and our role as a connector, we wanted to go 
even further and offer concrete ongoing solutions: WSN Academy, 
RUN, partnerships with Ankorstore and Ulule...

The diversity of our entities is therefore a unique strength. 

In Paris and abroad, throughout the year, every meeting, large and 
small, is a response to the diverse issues facing our customers and the 
market. 
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→12 annual events, compared with 2 a few
years ago.   
→From organiser to operator of trade shows.    
→Development of 4 concrete solutions.
→Strategic partnerships with ANDAM, 
Ankorstore, Ulule...
→A total visitor base of 150,000 professionals 
each year.

About BOCI

Since 1873, BOCI has supported and 
promoted jewelry businesses in France and 
internationally. In October 1930, BOCI created 
the first "Jewelry Week," which would later 
become BIJORHCA. Owner of the BIJORHCA 
brand, BOCI partners with WSN, which has 
organized the trade show since May 2021. 
Today, BOCI has nearly 150 members, 
including designers, suppliers, and 
subcontractors, and represents them to 
institutions and the media.


