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MATTER and SHAPE unveils a distinguished lineup of brands and partners tfor
1ts second edition 1n the Jardin des luileries, from March 7-10, 2025.

MATTER and SHAPE, the business-focused design salon led by WSN’s Matthieu Pinet with
creative direction by Dan Thawley, announces a selection of brands and partners that will
participate In its second edition, taking place from March 7th to 10th in two ephemeral
spaces In the Jardin des Tuileries. With its distinctive cross-disciplinary approach to 21st-
century design, the salon bridges the worlds of architecture, design, and fashion, offering a
platform that celebrates innovation and excellence.

Returning for its second edition, MATTER and SHAPE continues i1ts mission to validate and
elevate new perspectives Iin design, spanning the disciplines of industrial and object design,
interior design, fashion, and the decorative arts. By embracing both established names and
emerging talents, the salon aims to deliver an unparalleled showcase of global creativity
and forward-thinking design. Combining unique expressions of taste and aesthetics In a
contemporary frame, MATTER and SHAPE is an invitation to buyers, collectors, architects,
decorators, journalists, students and design enthusiasts to explore the landscape of design
at the intersections of industry and craft, creativity and commerce.

In March 2025, MATTER and SHAPE will occupy an expanded salon space in the Jardin
des Tuileries, featuring two facing pavilions with a combined surface area of 5,000 m?Z,
The event will include custom-designed stands for over 50 exhibitors, as well as communal
areas, amenities, a design bookstore and boutique, a restaurant, and a café.

The second edition of the salon includes a selection of returning exhibitors and new
participants from all over the world, and among the first confirmed are:

Aalvo Gallery(Brazil), Akua Objects (Denmark), Aléa Workshop (France), Alighieri
(UK), Annick Tapernoux (Belgium), Ark Kollekt (Denmark), Byredo (Sweden), cc-
tapis ft. India Mahdavi (ltaly), Daisuke Yamamoto (Japan), Desigh Parade Hyeéres
(France), Dorothée Potocka (Poland), Fassen (France), FLOS (ltaly), GRAU
(Germany), Heaps & Woods (France), Hosoo (Japan), Hollow Forms (Palestine),
Jianze (China), Justine Menard (France), Kiko Kostadinov x Soft Baroque (Bulgaria/
Slovenia), Laguna B (ltaly), Lobmeyr ft. Gohar World (Austria), Marbledworks
(Germany), Marco Guazzini (ltaly), GESTGEST by Maria Jeglinska-Adamczewska
(Poland), Moonarij (Germany), Natalia Criado (Colombia), Omniaworks x Payam
Askari (Italy), RDAI (France), Sanayi313 (Turkey), Saridis of Athens (Greece), Shaha
(Lebanon), SolidNature (Netherlands), Taiwan-Lantern (Netherlands), Transparent
(Sweden), Untitled 19 (France), UU Tiles (France), Verre d’Onge x FR/AR (Canada),

VITRA curated by Julie Richoz (Switzerland), We+ x Heiwa Gokin (Japan), 22
System ft. India Mahdavi (Canada), with more to be announced soon.

Selected Partners include: Jil Sander (ltaly), KoozArch (ltaly), MycoWorks (USA),
Pedestal (Denmark), Profirst (Belgium), ShaSha Movies (UK), WE ARE ONA

(France), with more to be announced soon.



As 2025 marks the centenary of the 1925 Exposition Internationale des Arts Décoratifs et
Industriels Modernes, MATTER and SHAPE 2025 draws inspiration from this pivotal
moment In design history. Held in Paris nearly a century ago, the exposition not only
popularized the Art Deco movement but also set the stage for modernist innovation by
blending artistic expression with industrial functionality.

Central to this homage Is the iconic Pavillon de I'Esprit Nouveau, designed by Le Corbusier,
Pierre Jeanneret, and Amédée Ozenfant. This purist structure introduced concepts of
modular living and incorporated a tree integrated into Its architecture — a profound
metaphor for the harmony between nature and urban spaces. This integration resonates
with MATTER and SHAPE’s contemporary contrast against the historic backdrop of the
Jardin des Tuileries.

MATTER and SHAPE 2025 revisits these ideals, reflecting on the enduring dialogue
between tradition and innovation. By showcasing contemporary design that addresses
cultural and artistic concerns, the salon establishes a meaningful connection to the
transformative spirit of the 1925 exhibition while fostering new conversations about the

future of design.

For 2025, MATTER and SHAPE renews its partnership with Willo Perron of the LA-based
Perron-Roettinger Studio to design the salon space. This year’s concept will celebrate the
theme, showcasing Perron’s signature seamless fusion of elegance and functionality, as
seen In the previous edition.

The Paris-based creative culinary studio WE ARE ONA returns with a new restaurant pop-
up designed by Willo Perron, offering lunch and dinner services. Committed to providing an
intimate dining experience, the menu will be curated by a guest chef, to be revealed soon.

During the salon, the Jil Sander Design Talks return for the second year, inviting leading
designers, architects, and thought leaders to take the stage in recorded sessions that will be
released as podcasts in partnership with KoozArch. The program will address key themes
shaping the design world today and the future ahead, including sustainability,
craftsmanship, and the evolving relationship between design and society. Sessions in both
English and French are open to all guests in a first come, first served format.

The MATTER and SHAPE (hors les murs) off-site programming continues in 2025,
presenting cultural events across Paris that celebrate contemporary design beyond the
exhibition walls. Beginning on March 6th, 2025, this series of off-site events extends the
salon’s commitment to showcasing global expressions of design throughout the city.

In the coming weeks, MATTER and SHAPE will unveil the salon’s full program of exhibitors,
events, and opportunities, including architectural, institutional, and pedagogical
collaborations in Paris and beyond.

Visitors are invited to register and purchase their badges through the MATTER and SHAPE
website. Badges will provide access not only to MATTER and SHAPE but also to the
Premiere Classe trade show, which will be taking place during the same period.



Powered by WSN, Paris-based experts in the trade fair sector, MATTER and SHAPE
benefits from 30-years experience in the world of events and a global infrastructure of over
8,000 buyers who travel to Paris Fashion Week every year. Combined with the

international network of the Milanese strategic consulting firm P:S and creative director
Dan Thawley, MATTER and SHAPE will reach a diverse global and local audience.

ABOUT MATTER AND SHAPE

MATTER and SHAPE 1s a new design salon in the heart of Paris, the first of its kind,
unveiled during Paris Fashion Week in the Jardin des Tuileries in the spring of 2024.
MATTER and SHAPE invites exhibitors, great and small, to present exceptional projects
and products in an elevated setting, celebrating the culture of global design today.

MATTER and SHAPE took place in a 3000sgm temporary space designed by Willo Perron
of Perron Roettinger Studio. Featuring customised stands for 32 exhibitors, the salon also
included a central cafe island, a pop-up restaurant by WE ARE ONA, a talk program, and a
design bookstore and boutique.

Powered by the international salon experts WSN, with the international network of Michela
Pelizzari — Founder & Creative Director of the Milanese strategic consulting firm P:S.
MATTER and SHAPE debuted with an inbuilt audience of boutique owners, buyers, and
retall consultants from department stores and multi-brand boutiques around the world who
visited the neighbouring salon PREMIERE CLASSE across the same 4-day period.

ABOUT WSN

WGSN is an affiliate of Comexposium, one of the top 3 trade show event organisers on the
planet. WSN organises over 25 events per year in France, China and the USA, hosting over

150,000 visitors and 5,000 exhibitors per year.
ABOUT MATTHIEU PINET

MATTER and SHAPE director Matthieu Pinet is a graduate of L'Institut Francais de la Mode

in Paris, and began his career at the Salon du Prét-a-Porter Paris. He was the co-founder
of lcéne, a Parisian communication agency specialised in the fashion and luxury sectors
with clients including Kenzo, Chlo€e, Fondation Bettecourt Schueller, Nina Ricci, ESMOD,
IFM and the Fédération de la Haute Couture de la Mode. In 2013, Matthieu created The

Shape of the Season, an online fashion agglomerator, and its design affiliate, MATTER and
SHAPE.

In 2017, he created Exposed Paris www.exposedparis.com, an alternative space designed
to support the Salon International de la Lingerie in its strategy to present the most creative
brands on the market. In 2022, he was appointed director of the Salon International de la
Lingerie, the leading event in the world for the lingerie industry.

In July 2023, the group WSN invited Matthieu to evolve his platform MATTER and SHAPE
iInto a physical event to be presented for the first time in March 2024 during Paris Fashion
Week in the Jardin des Tuileries.



ABOUT DAN THAWLEY

MATTER and SHAPE creative director Dan Thawley is an Australian born journalist and
editor. After joining the cult Belgian magazine A Magazine Curated By in 2009, he became
editor in chief in 2010, creating issues with Giambattista Valli, Rodarte, Stephen Jones, Iris
van Herpen, Delfina Delettrez, Thom Browne, Alessandro Michele for Gucci, Eckhaus
Latta, Simone Rocha, Kim Jones for Dior, Pierpaolo Piccioli for Valentino, Lucie and Luke
Meier for Jil Sander, Grace Wales Bonner, Francesco Risso for Marni, Erdem, and Sacali.

A wider interest in architecture, design, fashion, photography and contemporary art has led
to freelance contributions for international cultural titles including American Vogue,
Architectural Digest, Business of Fashion, Financial Times, Vogue ltalia, Document Journal,
POP, Arena Homme +, T Magazine, Wallpaper* and the Wall Street Journal.

After leaving his role at A Magazine Curated By in 2023, Thawley continues to consult with
both emerging designers and established houses on creative content and editorial projects.
Past and present clients include Ann Demeulemeester, Byredo, Chanel, Chloée, Dior, Fendi,
Givenchy, Guccl, Hermes, Maison Margiela, Loewe, Paco Rabanne, Rimowa, Smythson,

and The Row.

In 2023, he curated ‘An Encounter With Charlotte Perriand’, a design exhibition In
conjunction with the Milanese carpet makers CC-Tapis and the estate of Charlotte Perriand
at the Galerie Filles du Calvaire on the occasion of Paris Design Week.

Press Contact: Useful links:
MATTER and SHAPE website:

www.matterandshape.com
MATTER and SHAPE instagram:

@matterandshape

hugo@howlettdubaele.com
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