
One year after its creation and with 2 million transactions 
generated, the partnership between WSN, Comexposium and 
Ankorstore is supporting the transformation of independent 
retailing.
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Nicolas d'Audiffret, CEO of Ankorsrore: 

‘This partnership has really changed the way brands and retailers 
work together. After a successful first year, we look forward to 
amplifying its impact and bringing even more opportunities in 
2025.’

Frédéric Maus, CEO of WSN: 

‘We are very proud of this partnership, which in just one year has 
already borne fruit. Physical encounters between brands and 
buyers enable them to make discoveries and create lasting 
contacts. Digital technology accelerates business through the 
fluidity and availability of the tool. Our vision of combining the two 
has come to reality in response to the challenges facing our 
industry, by giving brands and retailers access to a concrete 
solution. In 2025, this collaboration continues with some very 
exciting projects to be discovered throughout the year and 
particularly at Who's Next in September 2025.’

 1Observatoire Ankorstore du Commerce Indépendant 2024

At a time when 60% of independent retailers say that they 
have not yet gone digital and 85% of them expect their 
business to suffer from inflation in 2024, Ankorstore, 
Comexposium and WSN have joined forces to offer an 
innovative model combining the power of trade shows 
and the efficiency of digital technology. The partnership 
aims to revolutionise independent B2B commerce in 
Europe, offering brands and retailers unique 
opportunities for development. The partnership has been 
a resounding success: in just one year, more than 2 
million transactions have been completed, accelerating 
the growth of partner brands and retailers. 
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Exclusive support for brands :
visibility, growth and unique 
opportunities

Thanks to this alliance, brands have benefited from increased 
visibility with a greater number of retailers and preferential conditions 
for boosting their business and exhibiting at WSN and Gourmet 
Selection shows, while those joining Ankorstore have seen their 
access to digital facilitated.

In just one year, 2,300 brands have boosted their business, 70% of 
them French. Each month, more than 450 brands have benefited 
from this collaboration, with strong growth in the delicatessen (42%), 
home decoration (18%) and beauty (12%) sectors. At the same time, 
230 new brands have joined Ankorstore and activated their online 
B2B business.
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Gabin Crayton, Sales Director of Maison Vitamont:
‘Our participation in the Gourmet Selection trade fair was a turning 
point for Maison Vitamont. It was also at this event that we met the 
Ankorstore teams, a meeting that paved the way for our integration on 
their platform. The complementary nature of the exhibition/digital 
model has proved to be a powerful catalyst for our development. By 
combining physical interaction with retailers at trade fairs with the 
flexibility of an ongoing presence on the digital platform, we've been 
able to expand our distribution network and optimise our sales 
strategy. The advantageous conditions offered by Ankorstore, in a 
challenging economic climate, have become essential to our growth. 
This innovative model allows us to adapt our offering in a dynamic 
way to the emerging expectations of independent retailers.”

Guillaume Mesly d'Arloz, Co-Founder of Meeko:
‘Meeko's first steps into the wholesale market were taken at the 
Who's Next trade shows in 2021. These initial experiences enabled us 
to gain a better understanding of the B2B market, not only in terms of 
our prices and margins, but also in terms of retailers' expectations, 
the way they work and their timing. Thanks to this direct feedback, 
Maxime and I were able to develop our wholesale strategy by 
integrating Ankorstore, giving us a constant presence with our 
customers and prospects. It's very important for a brand like ours to 
multiply the points of contact with our customers, whether physical or 
digital. In addition to the visibility and the opportunity to meet buyers 
through these two channels - trade fairs and the digital platform - the 
many advantages, particularly financial, offered by Ankorstore enable 
us to move forward more serenely with our retailers and to consider 
opening up new markets’. 
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Oxhana Mota - Independent retailer / Delicatessen - PEPS, 
Rueil Malmaison : 
‘Last September, at the Gourmet Selection trade fair, I had the 
opportunity to meet in person the brands that were going to 
enhance the range of products in my delicatessen. The face-to-face 
interaction and the opportunity to discover products on the spot 
enabled me to select the best products for my business. It was also 
on this occasion that I discovered the Ankorstore teams. The 
combination of the physical experience of the fairs with the 
flexibility of the digital Ankorstore platform has transformed the way 
I run my business. Thanks to this synergy, I can place regular orders 
throughout the year and discover new products on an ongoing 
basis. Ankorstore's flexible payment terms have enabled me to 
preserve my cash flow efficiently. The platform is remarkably well 
designed, extending the excitement of the trade shows and offering 
a rewarding and dynamic digital experience.’

A direct impact for retailers: 
easier access to brands
and ongoing support

For independent retailers, this partnership has been an essential 
lever in facilitating their supply and enriching their range. More than 
2,800 retailers have been able to diversify their offer thanks to this 
collaboration, including 770 new registrants on Ankorstore. 

Free access to certain trade fairs has enabled them to discover 
new brands and talk to industry experts. To date, 80% of the 
retailers involved are based in France, and 60% have a physical 
shop, while 27% combine physical and digital commerce, 
illustrating the relevance of the hybrid model.

The synergy between physical events and the digital platform was 
also demonstrated at major events such as Who's Next in 
September 2024. A 300 m² space dedicated to Ankorstore 
showcased a number of emblematic brands such as Gimber, Les 
Petits Prödiges and others. 
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Greater ambition for 2025: 
expansion and new 
advantages
Building on the success of this first year, Ankorstore, 
Comexposium and WSN are continuing their commitment in 2025 
with even greater ambition. The partnership will be extended to 
new trade fairs in the Comexposium network and will offer new 
business activation formats tailored to the needs of brands and 
retailers.

Particular emphasis will be placed on the Home/Lifestyle sector 
from September 2025, with the opening of a dedicated space 
within Who's Next Design, designed to offer brands in the sector 
and retailers an optimised framework for their development. 
Exclusive benefits will also be introduced to further strengthen the 
relationship between trade fairs and digital.

A model for the future 
independent retail
With more than 2 million transactions completed in one year, this 
partnership has demonstrated its key role in the transformation of 
B2B commerce. By combining the physical experience with digital 
solutions, Ankorstore, Comexposium and WSN are establishing 
themselves as key players in the independent retail sector in 
Europe. The year 2025 will mark a new stage in this dynamic, with 
reinforced initiatives to support the growth of brands and retailers.



About the WSN group
For over 35 years, we have been imagining and designing events that 
inspire, connect and celebrate creativity. 

Positioned at the intersection of fashion, design, lifestyle and culture, the WSN 
Group offers experiences that unite business and emotion. 
We work with brands, retailers, emerging talent and professionals in the 
creative industries.

In 10 years, we have gone from 2 events to 12 annual events, all very 
different and unique, created to meet the many expectations of the 
creative industries. 
In addition to these 12 events and our role as a connector, we wanted to go 
even further and offer concrete solutions on an ongoing basis: WSN 
Academy, RUN, partnerships with Ankorstore and Ulule...

The diversity of our entities is therefore a unique strength. 

whosnext.com
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Press Contact
 
WSN :
HOWLETT-DUBAELE / Thibaut Dubaele
thibaut@howlettdubaele.com
+33 6 24 12 65 33

Comexposium :
Morgan Lavielle / Directeur Communication Corporate
morgan.lavielle@comexposium.com

Ankorstore : 
Edifice / Amine Moussaoui – 06 99 81 59 04 – 
amine@edifice-communication.com

About Ankorstore

About the Comexposium group
The Comexposium Group is one of the world's leading event organizers, 
gathering communities around their business and their passions. 
Comexposium organizes over 150 events for professionals and the general 
public, covering more than 10 sectors of activity (agriculture/food, 
retail/digital, fashion/accessories, leisure, etc.). The group connects 48,000 
exhibitors and 3.5 million visitors, 365 days a year. A creator of experiences 
and encounters between individuals, Comexposium's events (SIAL, Gourmet 
Sélection, Foire de Paris, Rétromobile, All4Pack, One to One E-commerce...) 
and associated content enable its communities to be connected all year 
round via effective, targeted omnichannel levers.
www.comexposium.com

Founded in 2019, Ankorstore is reinventing independent 
commerce by providing day-to-day support for the 
business development of these brand and retail players. 
Today, Ankorstore works with more than 300,000 
independent retailers and over 30,000 brands across 
nearly 30 countries in Europe. 
The company, founded in 2019 by four French 
entrepreneurs, reached unicorn status in 2021. To find 
out more, visit: www.ankorstore.com.


