
For its fourth edition, taking place from 7 to 10 March 2025, RUN is partnering 
with The ANDAM Fashion Awards Paris.  

RUN provides an expert image and business solution during Fashion Week for the 
WSN group, dedicated to emerging designers and brands for the production of 
their runway shows, commercial showrooms, or aftershows.  

Launched in June 2024 during Men’s Fashion Week with Geoffroy Lauzet, RUN 
is strengthening its presence in March for Women’s Fashion Week FW25/26 
through a partnership with ANDAM. This expansion includes investment in a 
brand-new venue at Place de la République, where runway shows, a showroom, 
and a pop-up store will be held over four days.
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Fashion show
The French label BENMOYAL and the Georgian 
one SITUATIONIST have entrusted RUN with 
the production of their official presentations, 
scheduled respectively on March 7th and 
March 10th. RUN’s one-stop service for 
emerging brands includes lighting and sound 
management, as well as the installation of a 
backstage area and technical control room.  

FShop
By partnering with the FSHOP pop-up, 
RUN offers the general public a chance to 
experience Paris Fashion Week up close by 
discovering, meeting, and purchasing from 
young French and international talents. 
FSHOP enables emerging brands to grow 
their business through archive sales, their 
current collections, or pre-orders for upcoming 
collections.  
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B2B Showroom
This season, the B2B showroom has evolved to 
better meet the commercial needs of emerging 
brands. Much like the turnkey runway show, 
the B2B showroom offers a fully furnished 
space with a dedicated commercial support 
team available by appointment before, during, 
and after the event, thanks to the expertise of 
Likewise showroom.  

Lead generation, appointment scheduling, 
and on-site reception will be managed by two 
wholesale professionals. The brand curation is 
carried out in collaboration with ANDAM, which 
has been supporting young designers for over 
35 years.  

Fifteen brands are expected to participate, 
including ATXV, BENMOYAL, MLGA ET 
PRESSIAT.

Dates : 
Friday 7 to Monday 
10 March 2025

FShop Opening Hours: 9 AM - 7 PM  
FShop Contact: contact@howlettdubaele.com  

Showroom Opening Hours: 9 AM - 7 PM  
RUN Contact: info@run-show.com
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“After producing seven runway shows, four of which were 
included in the official Paris Fashion Week calendar, we are 
proud to expand our B2B and B2C commercial support for 
emerging designers with the backing of ANDAM.”
Boris Vey, Director of RUN and Partnerships at WSN Group

“I am very proud of this collaboration with our patron WSN. 
The RUN project perfectly addresses the need for accessible 
runway and showroom spaces for a generation of designers 
who converge in Paris, contributing to its global reputation as 
the fashion capital. Identifying, supporting, and showcasing 
talent alongside WSN and its teams is a natural extension of 
ANDAM’s mission: to empower designers by providing them 
with access to the best professionals of Paris Fashion Week, 
as well as prestigious buyers and journalists, creating a true 
springboard for their careers.”
Nathalie Dufour, Founder and Director of ANDAM  

Press Contact
 
HOWLETT-DUBAELE / Hugo Howlett
hugo@howlettdubaele.com
+33 6 18 08 10 55
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About WSN group
whosnext.com  

For over 35 years, we have been imagining and creating events that inspire, 
connect, and celebrate creativity. 

We are passionate innovators.  

Positioned at the intersection of fashion, design, lifestyle, and culture, WSN 
group offers experiences that blend business and emotion. 

We support brands, retailers, emerging talents, and creative industry 
professionals.  

In just 10 years, we have expanded from 2 events to 12 annual events, each 
unique and tailored to meet the diverse needs of the creative industries. 

Our successful launches include new formats such as Matter & Shape and DRP...

Beyond these 12 gatherings and our role as a connector, we aim to provide 
continuous solutions, including the WSN Academy, RUN, and partnerships with 
Ankorstore and Ulule...

The diversity of our initiatives is our unique strength.

In Paris and internationally, year-round, each event—large or small—provides 
tailored solutions for our clients and the industry.  

The evolution of the 
WSN group:

 12 annual events, compared to 
just 2 a few years ago

 Transition from event organizer to 
trade show operator    

 Development of 4 concrete 
solutions

 Strategic partnerships with 
ANDAM, Ankorstore, Ulule

 A global audience of 150,000 
professionals each year


